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UNIVERSITY OF DAYTON WINS NATIONAL AWARD
FOR ADMISSION WEB SITE

DAYTON, Ohio - The University of Dayton has won the top national award for its
innovative admission Web site in the annual Admissions Advertising Awards competition
sponsored by Admissions Marketing Report.
UD won a gold award in the category of schools with undergraduate enrollments
between 5,000 and 9,999 students. UD also won a silver award for a magazine advertisement,
"A great place to find excellence."
Admissions Marketing Report received approximately 1,600 entries from universities and

colleges around the nation, according to Bill Gregory, editor.
UD's marketing efforts have helped attract record applications the last two years. To
date, applications for first-year enrollment for the fall stand at a record 6,902, up 11 percent
over last year's record mark and 35 percent from two years ago. Nearly half (3,378) have
applied electronically through UD's admission Web site (http: / / admission.udayton.edu).
About 1,400 prospective students have joined an interactive mailing list and created a
personal profile about their interests. Each time they visit the site, they receive a personal
greeting and content tailored to their interests. Just as a visit to Amazon.com can produce book
recommendations based on a person's previous buying history, a visit to UD's site can yield
news about a prospective student's intended major, favorite extracurricular activities, even how
much financial aid he or she can expect to receive. It's unlike any other electronic marketing
campaign on a college campus, according to Chris Munoz, associate provost for enrollment
management.
"In essence, we're giving them their own customized Web page. We're saying to

prospective students, 'The University of Dayton is a high-tech, highly personal place that
-over-
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makes it easy and fun to find the information that's important to you in choosing a college,"'
Muiioz said.
The site also allows prospective students to apply online for free, check the status of
their applications, apply for scholarships, estimate financial aid awards, embark on a
panoramic virtual tour and, for international students, learn about UD in nine languages.
The site was developed by Suzanne Petrusch, Dante Connell and Tricia Permo in the
enrollment management office and Cyber Design, an interactive agency in Orchard Park, N.Y.,
started by former UD students. Deborah McCarty Smith, director of publications, writes copy
for the site
The award-winning ad, which appeared in a four-color souvenir program for an annual
high school football tournament in Cincinnati, was conceived and written by Jeaneen Parsons,
production coordinator in the public relations office.
-30For interviews, contact Chris Munoz, associate provost for enrollment management, or
Suzanne Petrusch, director of enrollment management operations, at (937) 229-3717. Suzanne
Petrusch and Chris Munoz live in Centerville; Dante Connell and Jeaneen Parsons reside in
Dayton; Tricia Permo lives in Kettering; and Deborah McCarty Smith resides in Bellbrook.

